ndia Snapsho

Country Facts:

Religions:

Hindu
Muslim

Sikh

Currency:

Overall Population:
1,129,866,154 (2007 est.)!
Key Cities in India:
Mumbai (formerly Bombay)
Kolkata (Calcutta)
Bangalore
Hyderabad
Official Languages:
English is the most important language for national, political, and commercial

communication. Hindi is recognized as the national language but only 30% of
the population are fluent.?

Christian ( 2.3%)

Indian rupee (INR)

Exchange Rates:

Delhi

Pune
Chennai
Ahmedabad
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1 USD = 40.62 INR

1 EUR = 55.03 INR
*as of May 9, 2007
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The average leave entitlement of 30 days (varies regionally) includes 19 pub-

lic holidays.

Source:
 The CIA Factbook/India
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Scandinavian Tourist Board

2 http://www.holland.com/files/corporate/marketscans/MarketScan%
20India%202006.pdf
3 The CIA Factbook/India
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India 2005 Travel Statistics:

2005 Distribution of Indian Outbound Departures to Major Regions®
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2005 Arrivals of Indian Travelers in Selected European countries

e The total number of outbound travelers from
India for 2005 was 7,180,000.

e Indian travelers favored Asian destinations par-
ticularly Singapore, Malaysia, Thailand, and
Hong Kong.

e Europe was the favorite destination outside Asia

followed by the Americas and Africa.
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Switzerland | 93,472

Austria 39,204
Netherlands 34,000

Belgium 20,624

Hungary 6,417
Finland 5,390
Romania 2,925
Bulgaria | 2,740
Slovakia | 603
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Scandinavian Tourist Board

e European destinations are popular among ex-
perienced as well as first-time long haul travel-
ers from India.

e Indian nationals travel to Europe for leisure and
holiday, to visit friends and relatives (VFRs), as
well as for business.

e Some of the most frequented European desti-
nations of Indian travelers include the United

Kingdom, Switzerland, France, and Austria.

Source:

3 Netherlands Board of Tourism & Conventions: India Market Scan
2006, July 2006

4TourMIS (Marketing Information System for Tourism Managers);
VisitBritain Market Intelligence Research



India Shapshot

Nordic Packages Offered in India:

Tour Operator Package/Destinations Price

Raj Travel World Classic Scandinavia (10 days) EUR 2,440
Denmark, Finland, Norway, Sweden

Dewan Worldwide Holidays = New European Experience (15 days) EUR 2,200

Denmark, Finland, Ireland, Norway, Scotland,
Sweden, United Kingdom

Thomas Cook (India) Scandic East Europe (18 days) EUR 3,880
Denmark, Finland, Norway, Sweden, Germany,
Czech Republic, Hungary, Austria

Vensimal World Iceland (5 days) EUR 1,850 to 2,172
Iceland

Indian Traveler Profile:

The Indian outbound market has expanded to include all travel segments, from children to
retirees. 60% of Indian departures belong to the 25-45 age group. MICE and business
travelers are predominantly male. Europe receives a significantly high percentage of arri-
vals since Indians are fascinated by the rich cultural heritage of its cities and favor its in-
viting climate.

Income

e The National Council for Applied Economic Research (NCAER) estimates that 56 million
people in middle-class households earn between USD 4,400 to USD 21,800 (EUR 3,250
to 16,100) annually.®

Travel Cycle of the Indian Tourist to the Nordic Region

e The peak travel seasons for outbound leisure travel from India includes the traditional
holidays of Christmas and New Year’s consisting of two weeks in December to January,
the summer school holidays (mid-April to end of June), and the Festival of lights, Diwali,
at the end of October or early November. The Nordic region is typically the second or
third choice of Indian outbound travelers to Europe.®

Nights Spent by Indian Visitors in the Nordic Countries

e In 2006, Indian visitors spent a total of 39,478 nights in Finland.” For Denmark, Iceland,
Norway, and Sweden, nightly statistics for India are included as part of other Asian
countries.

Average Daily Expenditure of Outbound Indian Travelers
¢ Indian leisure travelers are known to be big spenders when traveling abroad. According
to estimates of various tourist boards, Indians spend between EUR 150 to 570 per day.®

Source:

°GIBS Review: The power of plastic money: Indians have become the
world’s biggest shopaholics, July 2006

S InterVista’s Canadian Aviation Intelligence Report: India’s Outbound

; 5 # Travel Market, March 2006
Scandinavian Tourist Board ”TourMIS (Marketing Information System for Tourism Managers)
8 India Brand Equity Foundation: Globetrotting: Jet, Set, Soar



