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China’s Overseas Travel to Increase After 2008 
Beijing Olympic Games 
 
A recent survey conducted by the Asian Tourism Relations 
reported that China's outbound travel sector is expected to 
decrease sharply from June to August this year, as most 
Chinese prefer to stay home, to watch the 2008 Olympic 
Games to be held August 8-24 in Beijing. 
 
The survey, however, revealed that China's outbound mar-
ket, will make significant increase in overseas trip in the 
coming months after the games. The growth will reach a 
peak in October, during the 7-day National Day holiday, 
when most employees might consider spending their holi-
day outside the country. 
 
The government of China and its citizens are eagerly fo-
cusing on the upcoming grand national event, Beijing 
Olympic Games 2008: with media highlighting the numer-
ous regional and national celebrations, performances, par-
ties, projects, and publicity campaigns, including the ongo-
ing torch relay on the Chinese mainland participated by 
tens of thousands of people lining the relay routes, waving 
flags, and expressing their support for the Beijing Olympic 
Games. Beijing Tourism Administration estimated that the 
number of international tourists visiting China will reach 
about 550,000 and about 2.58 million domestic tourists 
are expected to arrive for the Olympics. 
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CHINA 
 
Chinese Prefer Short-Distance Travel on May Day 
Holiday  
 

Chinese people are celebrating for the first time a shortened May 
Day holiday this year; from a week to three days. Travel agencies 
noticed that most travelers from Beijing prefer short-distance tour 
packages over long-haul destinations. Travel agents are unhappy 
that overseas tour packages are relatively not appealing this year, 
as they were to May Day travelers in the past couple of years. 
Rates of most overseas tour packages have been reduced by at 
least 15% compared with last year, and Chinese travelers are buy-
ing into trips to neighboring Asia-Pacific countries such as Hong 
Kong and Macau.  
 
Chinese decided in 1999, to design two more holiday weeks; May 
Day and National Day, in addition to the Spring Festival holiday 
week. This to spur domestic spending and offset the economic 
downturn prompted by the 1997 Asian financial crisis. The holidays 
called "golden weeks", have spurred tourists interest, and in-
creased sales earnings, however, it also strained transport and 
other service capabilities causing complains from holiday makers.  
 
The government decided to shorten the May Day holidays last year 
but added two other days to the national holiday package- Qing-
ming, or tomb-sweeping day, in spring (April 5) and Mid-Autumn 
Festival. � 
              
 source: China.Org.Cn: Short May Day Break Keeps Travelers Closer to 
Home, May 2008 

 
Consumer Travel Trends in 
Asia Pacific 
 

Consumer travel trends have been 
the focus of discussion, on the re-
cent Travel Distribution Summit in 
Asia 2008 held in Singapore. A re-
port conducted by Euromonitor In-
ternational, revealed that the big-
gest outbound consumer groups 
from Asia by 2012: would be from 
China's only child travelers, India's 
trend inspired newly weds, Japan's 
tech-savvy middle age tourists, 
Singapore's hurried wealthy, and 
Hong Kong's liberated women. Eu-
romonitor International pointed out 
that China's one-child policy in 
1979 has created a generation of 
children who are used to material 
comfort and luxuries, that when 
this generation grows into adult-
hood by 2012, it will carry a strong 
desire for luxury living and has 
strong earning power. 
 
Noted also from the report that the 
average gross income in China of 
those aged between 20 and 24 
grew 48.2%, while those aged 25 
to 29 grew 53.6%. Acquainted to a 
good standard of living, this group 
is far more willing to spend. Travel 
spending also tends to be higher  
among this segment.  
 
In India, the highest receiving in-
come among adult groups are 
young adults between aged 20 and 
29 contributing to 29.3% of total 
gross income.  Young Indians have 
also been exposed to early employ-
ment which can be attributed to 
their strong earning power. 
 
Singapore stands second to Japan 
in consumer spending on leisure, 
recreation and transport, and is 
third after Japan and South Korea 
on alcohol and tobacco spending. 
More households are beginning to 
spend high sums on leisure. � 
 
Asia Travel Tips.International Tourism in 
Emerging and Developing Markets grow-
ing at Twice the Rate of Industrialized 
Countries, June 2008 

 Traveler's Checks Emerge in China 
 
The world leader in traveler's checks, American Express, has 
partnered with China International Travel Service in promoting 
the use of traveler's checks, specifically for consumers who 
travel or study abroad.  
 
American Express is currently working on branding traveler's 
checks in China, since only few Chinese are familiar with its 
use. American Express is also currently forging cooperation 
with other travel agencies in endorsing the use of traveler's 
checks as the most safe and convenient cash alternative spe-
cifically use in making purchases abroad. Traveler's checks are 
available in seven currencies and 28 denominations, and can 
be cashed through more than 120,000 service outlets globally. 
They do not expire and are refundable when lost or stolen.  
 
Vice-president and general manager of American Express 
Global Traveler's Checks in China reported that The World 
Tourism Organization has predicted China to be the largest 
nation source for outbound travel by 2020.  Last year (2007), 
a total of around 40 million Chinese went overseas, with their 
average expenditure standing at USD 928. The number is ex-
pected to increase this year to reach 38 million. � 
 
source:China.org.cn: Push travelers checks, April 2008 
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A recent report from the Centre for 
Asia Pacific Aviation (CAPA), pre-
dicted that the number of outbound 
departures from India is expected 
to grow by 15-20% over the next 
five years. United Nations World 
Tour Organization (UNWTO), also 
projected that over 50 million Indi-
ans will travel overseas by 2020. 
The business travel, leisure, and 
Visiting Friends and Relatives (VFR) 
segments, top the chart, though 
most travelers in India are still re-
luctant to experiment on niche 
products; such as- wine tourism, 
golf tourism, cruises, and wellness 
tourism.  
 
The group belonging to the 20's 
travelers, formerly commanded the 
biggest market share of all age 
groups, with 21.86% share, back in 
2001. Three years later, in 2004, 
their share fell below the 20% level 
to 18.48% and each year has fallen 
to 16.33%, which now has totaled 
to the smallest share. Consumers in 
their 20's are favoring other activi-
ties involving computers, music and 
cell phone, networking with friends 
more than travel. 
 
Short Haul Weekend Destina-
tions  
Indians opting for a short haul 
weekend destinations, have contrib-
uted largely in the growth of Indian 
outbound market. Travel agents 
provide three to four day packages 
to destinations that offer good 
shopping options, partying, and 
relaxing facilities- activities that are 
highly favorable among Indian tour-
ists. Destinations like Dubai, Singa-
pore, Malaysia, and Sri Lanka top 
the list, in among places that are 
frequently visited by Indians on 
weekend getaways. Even tourism 
boards are now developing strate-
gies to lure Indian travelers. For 
this year, Singapore Tourism Board, 
is targeting the young working indi-
viduals in India looking for short 
weekends trips. In 2007, Singapore 
Tourism Board in India recorded a 
14% growth for short-haul weekend 
travel.  

 
Cruising Explored 
Cruising is evolving as a new 
opportunity to entice Indian 
tourists, to explore the world. 
Typically, for the first time visi-
tors, there are cruise liners that 
prepare array of activities on 
board. There are also cruising 
options for the evolved traveler 
looking for a holiday.  
Many cruising companies are 
now strengthening its position in 
the Indian market, since Indian 
travelers like the idea of cruis-
ing. Indian tourists opt for longer 
haul destinations during summer 
holidays while they prefer for 
shorter haul destinations during 
winter.  
 
Combined Efforts 
Various travel agents, tour op-
erators, and national tourist of-
fices are combining efforts to 
help sort out creative marketing 
ideas and promotional strate-
gies. Last year, Malaysia Tourism 
and Hertx (auto car rental co.) 
introduced Fly and Drive tours 
for the country. The tours al-
lowed travelers to stop and ex-
plore the destination at their 
own pace. Their target custom-
ers for this drive are the repeat 
travelers, who wanted to experi-
ence new aspects of the destina-
tion.  Australia registered about 
95,200 Indian visitors in 2007, 

and is targeting about 113,000 
visitors for this year.  
Tourism Australia is promoting  

the niche segment of wine 
tourism.  
Wine festivals feature Austra-
lian's cultural life in the major 
wine producing regions, and is 
drawing many holiday makers 
and international visitors to 
Australia each year according 
to  Australian Tourism Board. 
Meanwhile, Macau, introduces 
cuisine tourism market in In-
dia. Macau Tourist Govern-
ment Office plans to organize 
Macau Food Festival in The 
Indian market in order to pro-
mote local delicacies from 
Macau. Travel agents are 
working ties with tourism 
boards in order to encourage 
Indians to travel abroad. 
 
PATA: India Shines in Asia 
Pacific Travel  
Fuelled by a strong increase in 
new air services, outbound 
market in India is continuously 
growing. Overseas travel to 
Asia Pacific destinations rise 
from almost 4 million trips in 
1996 to 8 million trips in 2006, 
an average increase of almost 
10% a year. Singapore be-
came a popular destination in 
India with 660,000 arrivals 
since 2006, followed by Thai-
land, US, China (PRC), and 
Hong Kong SAR.  
Singapore and Hong Kong are 
expressing their intentions to 
increase its Delhi air services, 
and awaits for Indian govern-
ment's approval, to raise num-
ber of air services in the city. 
Hong Kong plans to increase 
up to 27 new flights a week, 
while Finnair, the Nordic car-
rier, also plans to add more 
destinations in its flights to 
India. Pacific Asia Travel Asso-
ciation (PATA), announces In-
dia as one of the shining stars 
in Asia Pacific travel and tour-
ism, and confirms that India 
will be a host destination for 
this year's PATA Travel Mart,  

INDIA 
 
India's Travel Outbound Market Expected to Grow 

Indians with their families enjoying 
their time together 
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SOTC, a leading travel 
group in India, has identi-
fied an emerging segment 
in the Indian outbound 
market. Since Indians 
have great passion for 
sports, it has launched the 
country’s first-ever For-
mula One (the highest 
class of open wheeled 
auto racing), sports holi-
day package in coopera-
tion with the Singapore 
Tourism Board. The holi-
day schedules will coincide 
with Singapore Grand Prix 
to be held this September 
20-October 5.   
 
More and more Indians 
are traveling abroad to 
play or watch sporting  
football  and engage into  
 

KOREA 
 
Koreans 
Splurge on  
Shopping 
Overseas Us-
ing Credit 
Cards 
 
 
 
Koreans traveling abroad are lav-
ishly spending on shopping over-
seas using credit cards, as the Bank 
of Korea (BOK) recently reported 
that credit cards and debit cards 
use by Koreans traveling abroad, 
have reached USD 1.83 billion in 
the first quarter, up 30.2% from 
last year. The figure reportedly is 
the largest quarterly amount since 
1976 when central bank first 
started tracking records.  
  
BOK Senior Economist Jung Sun-
young, explained that the increase 
in credit card spending is attributed 
to the number of Koreans traveling 
abroad between January and 
March, during the Lunar New Year 
holidays. Per capita overseas card 
spending in the first quarter stood 
at USD 766, up from the previous 
year's USD 712, and the preceding 
quarter's USD 730. The report, sug-
gests, Korea is becoming a more 
consumption-driven economy.  
  
The National Statistical Office 
(NSO), reported that the number of 
Koreans using credit cards abroad 
totaled 2.38 million, an increase of 
21% from last year, and 3.3% from 
the previous quarter. About 32% of 
all Korean households and 56% of 
low-income households are spend-
ing more than what they're earning.
� J 

  
source: Korea Times: Overseas card use 

hits record high, May 2008 

Visa Application Centre Under the Royal  
Danish Embassy Opens in New Delhi 
 

A new visa application centre has recently opened in New 
Delhi, under the Royal Danish Embassy, to shorten the 
processing time for visa applications, which normally 
takes about three to four weeks of processing. With the 
new Danish visa office in place, the number of visas to 
be issued in India is expected to grow about 15-20%. 
Visas will now be issued in three to four days, a signifi-
cantly reduced time of processing. Indians seeking short 
term tourist, business, and transit visas to Denmark will 
greatly increase. � 
 

 source:Travelbiz monitor.com: Royal Danish Embassy 
opens new visa application centre in New Delhi, May 2008 

Indians now engage into sports 
activities during travel  
 
events such as cricket and 
sports activities catering to 
tourists. Since outbound In-
dian travelers mostly comprise 
corporate executives and dou-
ble income couples who have 
increased work pressure, trav-
elers now curtail their holiday 
durations and are opting for 
short-haul packages as their 
temporary escape from the 
busy metropolitan life. � 
Source:Freshnewsin.urban Indian 
tourists opting for special interest, 
July 2008 

Indians Travel for Sports 
Abroad 

(from page 6) 
the biggest travel trade exhibition for the Asian market. 
 
PATA president, sees the event as an opportunity to see one 
of the world's fastest growing and most popular tourist des-
tinations, and source markets up close and personal. � 
 
source:TravelBiz Monitor.com: The new-age Indian globe trotter, 
March 2008  
source: Pata.org: India's Star Shines Ever Brighter, June 2008 

http://www.travelbizmonitor.com/ArticleDetails.aspx?aid=2346&sid=18&sname=Coverstory
http://www.pata.org/patasite/index.php?id=1303
http://www.travelbizmonitor.com/ArticleDetails.aspx?aid=2774&sid=36&sname=Top%20Stories
http://www.koreatimes.co.kr/www/news/biz/2008/05/123_24834.html
http://www.freshnews.in/urban-indian-tourists-opting-for-special-interest-relaxed-holidays-31987
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AUSTRALIA  
 
Overseas Travel in Australia Outpace Inbound Visitors Arrival 
Australian Bureau of Statistics 
(ABS) Overseas Arrivals and Ac-
commodation Trading Results for 
the December Quarter 2007, 
shows that Australia's strong 
growth in outbound travel out-
paces inbound visitors arrivals. 
In 2007, visitors arrivals totaled 
5.6 million, a rise of about 2.0%, 
whereas, outbound tourism 
jumped to 5.4 million, an in-
crease of 10.6%. Asia accounts 
for almost 50% of all departures 
from Australia, up from 40% five 
years ago. The major leap on 
Tourism infrastructure in Asian 
countries; Hong Kong has Dis-
neyland, Macau SAR for its casi-
nos (Las Vegas in Asia),  

Singapore for its enormous inte-
grated resorts, have strengthened 
Asia Pacific outbound market.  

 
 
 
 

Furthermore, Travel agents  

offering discounted flights to 
Asia have attracted more tour-
ists to travel. A significant 
14.5% increase on outbound 
travel is recorded. 
 
Markets seeing the strongest 
growth potential include Japan 
(40.0%), China (22.0%), India 
(15.1%), and South East Asia 
(18.0%). With the figures ana-
lyzed, Australia could become 
a net exporter of tourists in 
2008, as Australians are favor-
ing to travel to Asia, and the 
total number of outbound 
travel outpaces visitors arri-
vals. � 
 
source: 4hoteliers.com:Australians 
head overseas, April 2008 

Traveling is now a fast growing trend among baby 
boomers, in their 60's and 70's. Their exodus from 
the corporate world, marked the rise of travelers in 
this age group, as a way to enjoy life during retire-
ment. Ministry of Justice, released 2007 statistics, 
compiled by the Japan National Tourist Organiza-
tion (JNTO), shows that travelers in their 60's rose 
6.89%, an equivalent of more than 220 million, a 
remarkable leap as compared to the previous re-
cord of  almost 210 million in 2006.  
 
With the exception of 2003; when SARS outbreak 
and the start of the Iraq War prompted a downfall 
in outbound travel from Japan, travel by those in 
their 60's have been growing each year.  
 
A 2007 survey by JTB Corp., polling some 2,396 of 
respondents. Report discovered that men in their 
early 60's (60 to 64), have shown a remarkable 
growth rate of 4.57% to an equivalent share of 
around 790,000 as compared to the group in their 
late 60's (65 to 69), up by 2.85% to only more 
than 490,000. Likewise women, in their early 60's, 
have produced higher rate of growth of 3.30% to 
around 570,000, than their older counterparts, who 
posted a 2.33% growth rate to around 400,000. 
 
 

Amidst the long line, tourists 
wait patiently for their turn to 
deposit their baggage's  

Aussie Tourists Book Travel Online 
 
Aussie tourists prefer booking their travel 
online. A study conducted by Tourism Research 
Australia, to  determine how travelers book 
their holidays, reveal at least 50% of travelers 
plan their accommodation and transport on the 
internet; whether it be through a search engine, 
government website or a last minute booking 
site. More than 1300 travel businesses and 
tourists in Queensland were interviewed, and 
survey revealed that  internet is most popular 
when planning transport to a destination (58%), 
accommodation (51%), and transport from des-
tination (50%). 
 
However, the report also concluded that al-
though internet is popular to Australians for 
booking their travels and other travel arrange-
ments upon arrival to the destination, they are 
still hesitant to make payments online. Only 
about 14% of travelers paid online, instead 
choosing to pay by other ways such as over the 
phone (18%), at their final destination (27%), 
or a variety of other means. The study also indi-
cated that tourism operators were over-
spending on marketing through hotels when 
83% of bookings are made pre-arrival. � 

 
source: Sydney Morning Herald: Internet Vital to Aus-
sie Tourists: survey, June 2008 

JAPAN 
 
Seniors Contribute Significant Shares 
in Travel Market 

http://www.smh.com.au/news/news/half-of-all-trips-now-planned-on-the-net/2008/06/02/1212258720552.html
http://www.4hoteliers.com/4hots_nshw.php?mwi=4331
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40's Travelers Age Group Noticeably High 
 
Corporate and business travel sector, shared by 
travelers in their 40's, posted a total significant 
share of 3.2 million, the highest count recorded 
ever. This age group generated a record-high 
share of 18.59%.  
Women in the corporate world, shares an in-
crease in travel from 5% in 2001 to 5.63% in 
2007. Women belonging to this age group are 
now gaining financial freedom, thus, increasing 
their spending powers; including travel to in-
vigorate themselves from every day life 
stresses. Their male counterparts, also shared 
an increase by more than 2% in 2001 to 
12.96% in 2007. 

The lowest recorded shares in travel, belong to the 
group in their 20s, as their numbers decline 5.22%, 
an equivalent of 2.8 million, compared to the 3.5 mil-
lion tally recorded in 2001.  
 
Travelers in their 40's, so far, contribute the largest 
generated share among all age group reaching up to 
19%. Senior travelers, combining those in their 60's 
and 70's, however, bring more than 17% their share 
of the outbound market. It is still expected to rise as 
more seniors opt to travel, as a mark of their exit to 
the corporate world and an opportunity to experience 
freedom and self discovery. � 
 
 
 
 
 
 
 
 
 
source: Travel Journal In-
ternational: Seniors to 
Carry Outbound Market in 
Next Few Years: April 2008 

 
Six in Ten Married Women Want to Revisit Honeymoon Destination 
Results from a recent survey 
jointly conducted by All About 
and NTT Resonant, which op-
erates Goo Research reveals, 
that six out of ten married 
women, yearn to revisit the 
places where they spent their 
honeymoon. A study that 
shows women have greater  

 
attachment to romantic desti-
nations. 

More than 80% of married 
women agreed that they would 
like to revisit their honeymoon  
destination to commemorate their 
wedding anniversaries.   
 
Researchers suggest that travel 
agencies could create a niche 
market specifically designed for 
married couples, who wish to 
commemorate their honeymoon 
escapade.   
 
The survey conducted online, and  
targeted married women between 
25 and 34 years old, and between 
50 and 64 years of age, generat-
ing some 1,080 responses. The 
share of women between 25-34 
years of age who went on a hon-
eymoon reached 66.4% while 
women between 50-64 years old 
contributed a share of 86.8%. 
The most popular overseas desti-
nations among married couple  
 

between the aged group 25 and 
34, is Hawaii (25.4%), followed 
by Western Europe (19.2%), and 
Australia-Oceania (14.6%).  
 
The older group has chosen Ha-
waii (40.5%) as the most famous 
destination, Guam-Saipan ranks 
2nd place (19.6%), and Western 
Europe (12.7%). 
 
As for future plans, more than 
eight out of ten women, contrib-
uting to a share of 82.9%, said 
they want to go on an anniver-
sary trip to mark their silver wed-
ding anniversary. The figure in-
cluded answers for " want to go" 
with a 45.5% and "want to go if 
possible" contributing a response 
of 37.4%. � 
 
source: the Journal International.com: 
Six in Ten Married Woman Yearn to 
Return to Honeymoon Destinations in 
Later Years, July 2008 

Women yearn to revisit the 
places they spent where they 

Old couples now 
have more time 
for each other 

Baby boomers travel 
as a means to enjoy 
life during retire-

ment 

https://tji.tjnet.co.jp/news.asp?news=4708
https://tji.tjnet.co.jp/news.asp?news=4859
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  Japanese Prefer Pre- and Post-Golden Week Travel 
To monitor the latest travel 
trends during Golden Week, 
JTB Chubu Corp. conducted a 
travel trend survey on booking 
status of LOOK JTB, the big-
gest travel tour in Japan, and 
ACE JTB tours in Tokai region. 
Research uncovered that there 
is a growing shift to travel out-
side the Golden Week period.  
 
The number of overseas travel 
during Golden Week in Japan, 
is down from last year, due to 
the unfavorable combination of 
holidays and weekends. Re-
sults concluded that the  

number of consumers booking 
Europe-bound tours scheduled to 
depart between April 25 and May 
5, fell some 20%, from the same 
period last year. However, the 
figure increase some 20%, if the 
departure period is extended to 
between April 21 and May 8, 
including pre-and post-Golden 
week days. 

 

JTB Chubu reported that consum-
ers prefer traveling on and after 
May 3 (after the Golden Week 
period), thus, taking paid holidays 
from May 7 to 9, since prices af-
ter Golden Week are more rea-
sonable. Popular destinations in-
clude nearby countries to Japan 
such as Taiwan, South Korea, 
Guam, and Saipan.� 
 
 
 
source: Travel Journal International: A 
JTB: Pre and Post Golden Week Travel 
Preferred, May 2008 

AIRLINE NEWS: 
 
Airlines in Asia Pacific Undergo a Surge in Load Factors 
The Association of Asia Pacific Airlines urged carri-
ers to improve efficiency which may include strate-
gic decisions including the cutting back of unprofit-
able routes, retiring of older equipment, reviewing 
staffing levels and maximizing the use of newer, 
more fuel-efficient aircraft. Due to rising fuel costs, 
airlines in the Asia Pacific are experiencing declining 
load factors, which have been attributed to increase 
travel costs and economic downturn early this year.  
 
Airlines in Asia Pacific are now implementing cost-
cutting strategies according to the Center for Asia 
Pacific Aviation. For example, In China, China 
Southern airlines have recently imposed reduction 
strategies such as slashing executive salaries. Chi-
nese carriers have reported declines in load factors 
last month, the primary reason for the decline is 
the tougher security measures which are protecting 
the Olympics. However, despite this factor, Chinese 
economy is slowing, and with it, demand for travel. 
 
Singapore Airlines have similarly load factor fall, 
dropping to 3.2 points to 79.2% after recently ex-
panding capacity by 9.5%. Despite the decline in 
some airlines, Cathay Pacific manages an increase 
of 16% year on year in June, taking their growth 
for the year to date to 14.3%.  
 
Association of Asia Pacific Airlines said despite re-
cent declines among airlines in Asia Pacific, air traf-
fic in the area remains relatively stable. � 
 
Source: etravelblackboardasia,Concern over falling load 
factors for Asian airlines,July 2008 

Golden week holidays in-
clude: April 29,  May 3, May 

4, May 5 

UNWTO: Slow Growth for Asia  
Pacific Tourism 
 
UNWTO expects Asia's tourism demand to 
grow, but at a slower pace over the remainder 
of the year since uncertainties posed by eco-
nomic situation is affecting consumer confi-
dence, therefore putting more pressure on 
household spending and travel budgets.  
 
UNWTO added that the extent of any tourism 
demand adjustment and its consequences for 
the sector will depend on how the economy 
evolves and consumer react, both of which are 
directly interrelated to oil and food prices. Cur-
rent economic imbalances, in particular the 
rising energy prices, are very likely to affect 
tourism spending. UNWTO further explained 
that tourism spending will vary from country 
to country, depending on their local econo-
mies, labor market and consumer confidence.  
 
Destinations in Asia reported double-digit 
growth rates in the first three to five months 
of 2008. UNWTO World Barometer reveals top 
performers in Asia were China, Japan, Repub-
lic of Korea, Macao, Cambodia, Indonesia, 
Vietnam, India, and Nepal.  
 
International tourist arrivals grew at around 
5% between January and April 2008, in spite 
of uncertainties posed by the global economy, 
triggered by the rising cost of fuel.  

https://tji.tjnet.co.jp/news.asp?news=4717
http://www.etravelblackboardasia.com/article.asp?id=54496&nav=
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Overnight Statistics 
 
An Overview of First Quarter Asian Nights in the Nordic Region for 2007 and 2008 
    

Denmark    

 
 

 
 

*Figures for March 2007 and 2008 do not include nights in Hotels and Holiday resorts due to unavailability of fig-
ures for March 2008   
 

Night statistics for Finland are unavailable as of publication 

 

 

Iceland    

 
* Nights in hotels only 
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