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China’s Overseas Travel to Increase After 2008
Beijing Olympic Games

Q

A recent survey conducted by the Asian Tourism Relations
reported that China's outbound travel sector is expected to
decrease sharply from June to August this year, as most
Chinese prefer to stay home, to watch the 2008 Olympic
Games to be held August 8-24 in Beijing.

The survey, however, revealed that China's outbound mar-
ket, will make significant increase in overseas trip in the
coming months after the games. The growth will reach a
peak in October, during the 7-day National Day holiday,
when most employees might consider spending their holi-
day outside the country.

The government of China and its citizens are eagerly fo-
cusing on the upcoming grand national event, Beijing
Olympic Games 2008: with media highlighting the numer-
ous regional and national celebrations, performances, par-
ties, projects, and publicity campaigns, including the ongo-
ing torch relay on the Chinese mainland participated by
tens of thousands of people lining the relay routes, waving
flags, and expressing their support for the Beijing Olympic
Games. Beijing Tourism Administration estimated that the
number of international tourists visiting China will reach
about 550,000 and about 2.58 million domestic tourists
are expected to arrive for the Olympics.
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Japan China Korea |Australia Oth_er Total
Asia
= Q1 2007 | 7,894 4,267 828 2,852 14,770 | 30,611
Q1 2008 | 7,606 5,036 1,000 3,076 15,308 | 32,026
—o=— Growth -4% 18% 21% 8% 4% 5%

*Figures for March 2007 and 2008 do not include nights in Hotels and Holiday resorts due to unavailability of fig-

ures for March 2008

Night statistics for Finland are unavailable as of publication
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Japan China Oceania | Other Asia Total
. 2007 4,802 856 591 1,751 8,000
2008 5,913 484 406 1,056 7,859
—o— Growth 23% -43% -31% -40% -2%

* Nights in hotels only
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