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Top News
Another Challenging Year for Asian Travel

But recovery is foreseen towards the end of 2009

2009 is shaping up to be another challenging year
for the Asian travel industry based on the prelimi-
nary findings of the ITB World Travel Trends Re-
port.

In 2008, oil price hikes and rising fuel surcharges con-
tributed largely to the weak travel performance of some
of the leading outbound source markets from Asia. And,
according to Rolf Freitage, president and CEO of IPK
International, founder of the World Travel Monitor, the
trend is likely to continue in 2009 as Asian economies
slowdown.

FLIGHT MONITOR

“We expect a full recovery...”

Royalintel

Recovery Foreseen Before Year’s End

However, recovery is foreseen towards the end of 2009
as initial findings in the report also point to the modest
overall growth in outbound travel demand from leading
Asian markets, as revealed by Dr. Martin Buck, director
of the Competence Center Travel & Logistics at Messe
Berlin.

But long haul destinations stand to lose out to short
haul travel and a rise in low-cost flights within the re-
gion is expected if oil prices remain low, added Buck.
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Cruise travel appears to be faring better than expected as bookings are at
level with last year’s owing to the efficient planning strategies of travel
agencies. Bookings for several destinations are also steadily growing,
buoyed in part by the increasing strength of the Japanese Yen versus
other global currencies.
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Hankyu Express International (HEI) recreated its Alaska summer cruise tours for fiscal 2009 but has expanded it to
accommodate 1,400 participants. It has also extended the number of departures from four airports. To date, over
800 customers have booked for the summer Alaska tours owing to the convenient charter flights operated by Japan

Airlines and the reasonable tour prices.

HEI expects to attract 8,000 tour participants for the coming fiscal period. PTS Corp. will be marketing its PTS Pre-
mium luxury cruise products and reasonably priced PTS Value products to secure tour bookings for fiscal 2009. The
demand for tours began to pick up momentum in January owing to the reasonable pricing of Mediterranean and
European products brought about by the depreciation of the Euro.

Source: Travel Journal International Online, March 2009

European Promotions Start in March

The Japan Association of Travel Agents’ (JATA) Visit World Campaign (VWC)
20 Million Promotion Office will start its VWC 2009 Europe Advertising Cam-
paign by the middle of March. The campaign includes a series of advertise-
ments in the Asahi Shimbun, one of the largest nationally circulated news-

papers in the country.

JATA aims to jumpstart consumer demand for overseas travel with advertis-
ing inserts within and after April 2009 when fuel surcharge levels are ex-
pected to be reduced substantially. The VWC office project to develop the

European market began in November 2008.

Source: Travel Journal International Online, March 2009

JATA campaign aims to jumpstart de-
mand for overseas travel to Europe
among Japanese consumers.

Number of New Passport Holders Slowing Down

The total nhumber of Japanese passports issued in 2008
was only 3,829,784 — less than the previous year’s
count of 4,209,097 based on statistics from the Ministry
of Foreign Affairs (MOFA). It was the first time since
2005 that passport numbers did not reach the four mil-
lion mark.

Regardless, the passport campaign initiated by the Visit
World Campaign (VWC) 20 Million Promotion Office of
the Japan Association of Travel Agents (JATA) welcomed
an additional 27,147 new passport holders during the
last quarter of 2008. The success of the campaign was
attributed to the collaborative efforts of the travel indus-
try and relevant organizations.

While the majority of campaign participants were resi-
dents of prefectures in and around Tokyo, residents from
the Shizuoka and Ibaraki prefectures had the highest
participation rate in the campaign, an indication of the
high expectation of regional residents prior to the open-
ing of the Mt. Fuji Shizouka and Ibaraki airports. A num-
ber of participants also hailed from prefectures located
far from Tokyo such as Aomori, Kagoshima, Shimane,
and Kochi.

The number of passport holders is a reflection of the
level of intent among consumers who plan to travel
overseas.

Source: Travel Journal International Online, January 2009

Poor Demand for Graduation Tours

The poor demand for graduation tours among Japanese youths has resulted in poor sales at major travel
agencies for the period of 2008-2009. Traditionally, sales tended to grow from December to March as
graduates consider this time as their last opportunity to travel before entering the workforce.


https://tji.tjnet.co.jp/news.asp?news=5355
https://tji.tjnet.co.jp/news.asp?news=5358
https://tji.tjnet.co.jp/news.asp?news=5358
https://tji.tjnet.co.jp/news.asp?news=5282
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Tour bookings for graduation travel are showing negative growth from last year
due to the worsening Japanese economy. The wait-and-see attitude recently
adapted by consumers hoping for tour prices to drop with the decline of fuel sur-
charges by late April has also contributed to the poor performance of graduation
tours.
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At many travel agencies handling graduation tours trends indicate a preference
for short-haul destinations particularly those offering moderately-priced products
like South Korea, where prices have fallen due to the appreciation of the Japa-
nese Yen. Another destination, Guam, offers tour prices at below JPY 20,000.
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In contrast, graduation tour products to Europe, which are now more reasonably 2 & = EXHIBITION [558)
priced than before at JPY 100,000 have not sold as fast as those to short haul Graduation tours are traditionally

destinations. considered by Japanese youths as
their last opportunity to travel be-
Source: Travel Journal International Online, February 2009 fore entering the workforce.
KOREA

Overseas Study and Travel Spending Down

Korean spending on overseas study and travel have declined significantly since last November 2008 ow-
ing to the declining value of the Korean currency and the country’s slumping economy.

According to the Bank of Korea (BOK), the expenditure on overseas study fell by 51.5% from the previous year to
USD 167.7 million, the largest year-on-year fall since January 1998.

Previously many South Koreans have spent large sums of money for their children to study overseas due to their
enthusiasm for high-quality education. But today many of the men that stay home to support their families abroad,
the so-called “goose fathers”, are suffering from the cost of overseas education due to the depreciation of the won.
In 2008, the Korean won became one of the world’s worst performing currencies as its value plunged 25.7% to the
US dollar.

Spending on overseas travel by South Koreans also dropped by 68.1% to USD 473.9 million compared to the previ-
ous year, marking the steepest decline since 1998 after the Asian Financial Crisis.

Data released by the Bank of Korea (BOK) on the country’s international balance of payments in January 2009,
showed overseas spending on travel declined by 54.7%. Spending on overseas business trips also declined in Janu-
ary by 55.7% from USD 345.3 million to USD 152.8 million. Overseas study expenditure fell by 38.1% from USD 506
million to USD 313.4 million.

Source: The Korea Times, January 2009, Digital Chosunilbo, March 2009

Airlines Cut Fuel Surcharges in March, April

For the first time since July 2005, Korean Air and Asiana Airlines, Korea’s leading carriers, will not impose additional
fuel taxes on international flights in March and April given that the price of global oil prices has fallen.

Previously, international air travelers paid USD 41 (EUR 32) on flights to the Americas and Europe while flights to
China and Southeast Asia were charged an additional USD 18 (EUR 14).

For international routes, fuel tax rates are set bimonthly in line with the mean price from the month before.

Source: Digital Chosunilbo, February 2009
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https://tji.tjnet.co.jp/news.asp?news=5309
http://www.koreatimes.co.kr/www/news/nation/2009/01/123_37284.html
http://english.chosun.com/w21data/html/news/200903/200903030018.html
http://english.chosun.com/w21data/html/news/200902/200902030025.html
http://k53.pbase.com/u49/selvin/upload/40763734.Japanese.jpg
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ASIAN NIGHTS IN THE NORDIC REGION
2007 and 2008 Nights
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2008 and 2009 January-February Nights
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